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ContentsHello!

Introduction
The following document is a brief intro to me, and 
a showcase of some of some of the campaigns I 
have led over the course of my tenure at Arktura, 
the industry leading architectural products and 
services provider based out Los Angeles. I joined in 
2016 as the first dedicated marketing hire, and went 
on to build the company’s marketing presence and 
marketing team. 
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About Me

Marketing & Brand Design Leader | MBA  
Creative, Strategic, Results-Driven

Omar Ramirez

Address : Long Beach, California
Email : ramirezo@ucla.edu
Phone : 323.365.9580

I am a Los Angeles area native and a Marketing 
& Brand Management professional, with over 
15 years of hands-on hand on experience 
collaboratively driving results to meet the unique 
needs of clients and businesses.

Throughout my career, I have been deeply 
involved in shaping creative direction, fostering 
brand development, planning impactful 
campaigns, delving into UI/UX design, and 
steering digital media efforts. I have had the 
privilege of collaborating with high profile clients 
such as Hyundai, AT&T, 20th Century Studios, 
Disney, Warner Brothers, and others.

My strength lies in working with and leading 
teams to launch products, run effective 
promotions and advertising campaigns, and 
optimize brands for success. I understand the 
creative process from years of hands on work. 
And as an analytical problem solver, I excel in 
identifying business challenges and implementing 
solutions that contribute to increased sales 
pipelines and revenues.

I believe in the power of collaboration and would 
love the opportunity to discuss how my skills 
and experience can be an asset to your team 
and business goals. Let’s explore ways we can 
achieve success together.

Past Clients Served Include

See Samples of Previous Work @ omarramirez.net

Major Achievements Education

Experience Summary
See full resume on Page 18

Master of Business Administration (MBA), Marketing 
and Strategy
The Paul Merage School of Business,                              
University of California, Irvine

   Irvine, CA

Bachelor of Arts, Design | Media Arts
University of California, Los Angeles

  Los Angeles, CA

Connecting brands with audiences
through a blend of strategy and creativity

Led Arktura marketing efforts through period 
of over 5x revenue growth that attracted $120 
million+ acquisition of Arktura by multi-billion-
dollar Armstrong Worldwide Industries in
December 2020

Headed creative & technical execution of Arktura 
brand refresh, including overhaul of arktura.com, 
collateral, and socials, repositioning company 
and contributing to increased traffic, leads, and 
revenues.

Led the development of a multidisciplinary 
Arktura marketing team from the ground up to 
13+ members while managing vendors

Proven track record of achieving successful 
outcomes in roles spanning both agency and 
corporate environments, leading internal creative 
teams and agency partners.

Director | Marketing
Arktura - www.arktura.com
     08/2016 - 01/2024      Carson, CA

Marketing Strategist | Designer | Art Director 
Freelance/Self-Employed - omarramirez.net
     04/2006 - 8/2016       Los Angeles, CA
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Typography

Neue Haas Grotesk Display Pro

55 Roman

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

 45 Light

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

Typography is an important element for communicating 

the Arktura brand. The Neue Haas Grotesk type family 

is formal and modern. This font works in a wide range 

of sizes and also translates well to both printed and on-

screen presentations.

All 3 variables can be combined across the design to play 

with hierarchies between titles-subtitles-paragraphs. 

For paragraphs we use Neue Haas Grotesk Display 45 

Roman, and -65 Medium- to highlight words.

Product names have to be always in -65 Medium- 

in Dark Blue or Green. If the size is bigger than 18pt , 

superscript must be activated on the ® or ™.

Formula Condensed Rev font is a good alternative 

for Titles. It’s an informal/cheery font that can be used 

in “informal documents”, like ads, brochures, and non 

techical catalogs. 

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 
a b c d e f g h ij k l m n o p q r s t u v w x y z 
0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

Formula Condensed

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

65 Medium Rev
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Logo Restrictions

Follow the standards explained on the previous pages. 

And do not make modifications of any kind:

Do not apply other colors, opacities or effects of 

any kind.

Do not stretch or change proportions.

Do not rotate. Use it straight.

Do not modify or change fonts.

1

1

3

3

2

2

4

4

1 1

2 2

A R K T U R A
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These are the Arktura Brand Colors that can be used 

across all communicational elements. 

Navy: fonts,  lines, primary elements. 

Green: some titles & highlighted elements 

Gray: background color 

Blue: web elements, links, buttons, secondary elements. 

Orange: secondary highlighted elements. 

Opacities: for less important or “inactive” elements on 

collateral, you can use 60% & 30% opacity of the color.

Brand ColorsBrand Colors

Primary
Colors

ARKTURA Celeste Navy

100%

100%

100% 100%

-60%

60%

60%30%

30%

30%

ARKTURA Sustainable Green ARKTURA Vapor Gray

ARKTURA Info Orange

Secondary
Colors

Pantone 7547C 
CMYK 85/76/57/74 
RGB: 15/21/34 
HEXA: #0f1422

100%

60% 30%

ARKTURA Active Ocean

Pantone  2718 C 
CMYK 65/40/0/0  
RGB: 84/140/227 
HEXA: #548ce3

Pantone 1645 C 
CMYK 0/65/75/0 
RGB: 245/122/77 
HEXA: #f57a4d

Pantone 3375C 
CMYK 43/0/35/0 
RGB: 121/219/188 
HEXA: #79dbbc

Pantone   - 
CMYK 2/1/1/0 
RGB: 247/247/247 
HEXA: #f7f7f7

Fueling Possibilities®  

About this Manual

These principles and design guidelines related to fonts, logo 

use, brand colors, iconography, and more in this manual are 

designed to create an adaptable but unified brand identity for 

Arktura that:

• Reinforces our brand and graphic identity

• Creates a consistent experience across all communications 

and platforms

• Creates a distinct and differentiated look from the competitive 

landscape 

• These guidelines apply to all of Arktura’s communications.

Guidelines like these are ever-changing; they can and will adapt 

to meet future needs. Check Arktura’s Graphic Style section in 

this manual for inspiration, understanding Arktura’s aesthetic, 

and how to follow new graphic applications.

Please make sure this manual is the most recent updated version.
Fueling Possibilities®  

Branding

Logo Evolution
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Typography

Web Safe Font
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Web Safe Fonts

Calibri

Bold

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

Bold
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

In some platforms and programs that are web based the 

following WedSafe fonts may be used in Lieu of Neue 

Haas Grotesk Display Pro 

 

Alternate Web Safe Fonts: Calibri or Arial (Bold or 

Regular) and indicated in Hierarchy of Copy Examples. 

 
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

Arial

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

0 1 2 3 4 5 6 7 8 9  ! ? ( ) ! ” # $ % & / *

Regular Regular
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Typography

Examples

Here are a few examples of how we can utilize different 

hierarchies of fonts, font size, and colors to emphasize 

specific words or titles.

This is a Headline

ProductName®

This is a Headline

THE HEADLINE

Lorem ipsum estem laborro vit dolupta ssusciisquam latiore pudanducia in plam, 
commolectem fuga. Pa cullaturitis pla net la adi tem sedio. Pudam lam, ant.
Que delent maio dit quiam nonem quae. Imoluptatem as aut mos aditaerio.

Second Line & Description Second Line

Lorem ipsum estem laborro vit dolupta ssusciisquam latiore pudanducia in plam, 
commolectem fuga. Pa cullaturitis pla net la adi tem sedio. Pudam lam, ant.
Que delent maio dit quiam nonem quae. Imoluptatem as aut mos aditaerio.

This is a Topline

Lorem ipsum estem laborro vit dolupt

This is a Headline

This is a Headline

Lorem ipsum estem laborro vit dolupta ssusciisquam latiore pudanducia in plam, 
commolectem fuga. Pa cullaturitis pla net la adi tem sedio. Pudam lam, ant.
Que delent maio dit quiam nonem quae. Imoluptatem as aut mos aditaerio.

Lorem ipsum estem laborro vit dolupta ssusciisquam latiore pudanducia in plam, 
commolectem fuga. Pa cullaturitis pla net la adi tem sedio. Pudam lam, ant.
Que delent maio dit quiam nonem quae. Imoluptatem as aut mos aditaerio.

Product® name always on 65 Medium.

Fueling Possibilities®  8

Every Arktura product has an individual and personalized 

icon. They were designed to make a quick visual 

representation of the product. Can be added at the side 

of the product name to associate them easier.

 

Also, other icons might be needed in Arktura graphic 

communication. You can use these ones, and if more are 

added, they must be consistent visually (lineal, simple, 

same line thickness, etc)

Iconography
Product Icons & Intellectual Property

Ui/Ux Icons

Atmosphera® 

Rise Flow Flow Linea Swell Linea

Particle®

Atmosphera® Adaptive 

Fiora Pulse Analog Versa Versa 3D Ripple Contour 3D Contour Ripple Analog 3D

Code Ion Phase Fuse

24 48 48A 96

SoftSpan® 

2x4 4x4

Delta Drop® 

Grove
Straight

Groove
Angled

Cora Trace Glimer Slant Solid Rain Alcazar FrequencyStellar Stack

SoftScreen®

SoftGrid® & SoftGrid® Duo

Scale Wave Round  Deca Dome Slope Skyline Square Sine Flux Orbit Switch

SoftFold®

SoundStar®

Switch®

TriSoft®

Vapor®

Bond Verve TransitFrequency Cumula Element Liana Bloom Breeze Syntax Cluster Shift Cora Byte Solid PixelTrailSkyGradients

VaporHue™

Stitch Sketch Pop Flora Astra AeroLink

VaporSoft®

Cluster Cora Trail

Trace®

Skew Slant Curved Straight Slide

SoftShapes™

Quad Tri Hex

Interior Exterior

Graphic Perf® Secare®SoundAngle® SoundBar®SoundEdge®Alluvia®Sphera®

Interior Exterior

Vapor® Graphic Perf®
Soft Sound®
Groove Coverings

Fueling Possibilities®  3

Logo Evolution

An industrial, yet modern logo to 
signify our starting point.
A humble, simple wordmark which 
hints towards a technological future. 

Our updated logo denotes some of Arktura’s core values: 
Innovation and Technology through Parametric Design. This 

included two variations inspired by design conventions found in 
Vapor® Cluster Sparse and Dense.

 The Sparse and Dense designations were previously used to 
provide clarity of logo mark:

SPARSE  when used as a web icon, or print

DENSE  in large format print, graphics, and more.

Following our motto of “simplifying the 
complex” our logo was streamlined 
to a solid form factor. This allows it 
to be read clearly in every use case 
from manufacturing to marketing 
materials. 

2

2016 - Original  Logo2008 - First  Logo 2021 - Current Version

41

Fueling Possibilities®  6

Logomark

Original Version

White Version

Primary Stacked Emblem

1    These versions are the primary options to choose 

from. The most easy to apply and works good in all 

circustances. 

2   White version is available to use on dark 

backgrounds.

3  If you consider that any of the other versions is 

working because of the balance, size or space where it 

need to be applyed, our Wordkmark version is a good 

solution.   

4  If possible, locate the Tagline in the lower right corner. 

Just in case where all graphic elements are aligned to the 

center.

The Proxima Nova font is the font selected for the tagline, but always 
use the vectorized tagline. DO NOT use a written version.

1

2

Wordmark Tagline

1

3 4

Logo Clearzone

The logomark should always be surrounded by a clear 

space at least 1/2 of the logomark size.

X 1/2 X
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Brand Identity 
& Collateral  

Brand Refresh & 
Guidelines Definition

Collateral Overhaul

A visual identity overhaul 
I oversaw starting in 2019 
affected all touchpoints 
for Arktura, and resulted 
in the first comprehensive 
set of brand guidelines for 
company. 

One key area affected 
by the brand refresh 
was product collateral. I 
led the graphics team in 
establishing new templates 
and oversaw the production 
of brochures and spec 
sheets for 100+ products 
and product . We expanded 
the breadth and depth 
of information housed in 
collateral as well, requiring 
close coordination with the 
product dev, engineering, 
and sales, while also 
assuring by in from the 
founding partners.

Example of previous bare bones
product brochure template

Example of same product under new 
styling and format. Content expanded 
to include Quality, Performance, and 
Value (QPV) differentiators, and more 
detailed information on assembly, 
install, finish options, lighting and 
acoustic accessories & more.

-VAPOR®

About:

Easy InstallationPreconfigured Solutions Acoustical System Quick Ship Product Performance &
Sustainable Practices

STANDARD CEILING SYSTEMS

Cluster

Quick Access System

Vapor® ceiling systems offer a variety of patterns generated from 
simple, repeated elements. Panels are compatible with industry   
standard grid systems and their scrim-like design allows HVAC, 
lighting elements and other infrastructure to be shrouded yet fully   
operational. Optional backing materials can be added - frosted 
polycarbonate, for dramatic backlighting effects, or our Soft Sound® 
acoustical material, available in a wide range of colors, to reduce 
sound reverberation.

Vapor® Cluster
Ceiling & Wall Panels

Fueling Possibilities®  
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VAPOR® CLUSTER

Understanding the System

Understanding the Panel - Vapor® Cluster Dense

1 1/2’’

2’

4’

4 1/4”

Ceiling Section

Panel Configuration, Wall or Ceiling

Wall Section

The pattern surface is created using 4 
unique tiles in a specific arrangement 
that minimizes visual repetition across 
your space.

Panel A: 40% Open 
Panel B: 36% Open
Panel C: 42% Open 
Panel D: 43% Open

1

All dimensions nominal.

* Vertika® Trim

*1”

*1”

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    12

VAPOR® CLUSTER

Available Finishes3

Aluminum Panel

Premium Finish

Powder Coat
Standard
Finish

Powder Coat
Premium Metallic 
Finish

Custom Powder 
Colors
We off er premium non-
stock RAL and custom 
color match options 
as well.
Contact your sales rep 
for more information.

Chilled Champagne
(Semi Gloss)

Burnished 
Bronze

(Semi Gloss)

* This color was designed to pair with Armstrong color “WH” grid and trim.

Non-stock 
RAL

Non-stock 
Metallic

Arktura White
(Matte)

Aviator Gray
(Gloss)

Aviator Gray
(Matte)

Brilliant White
(Gloss)

Silver Metallic
(Semi Gloss)

Jet Black
(Matte)

T-Grid White*
(Matte) 

Sandstone

Azure

Oat

Steel 
Gray

Shadow Midnight Blue 
Steel

CaramelRaw 
Umber

Torch

Sunfl ower

Coff ee

Spirit Red
(Matte)

Forest 
Green

  All premium and standard fi nishes shown are designed for interior specifi cations.  Products may be specifi ed for exterior use, and with alt treatments required by local code 

or facility, including custom color match or specialty fi nishes. Any changes to specifi cation from interior standard or interior premium will result in a custom powder coat fee.

Hollywood

Roma Noce

Parisian Rust

Rustic Timber

Vintage Nickel

Pearl White Oak Miele Maple

Hampton Brass

Autumn Cherry

Patinas

Wood Texture

x

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    18

VAPOR® CLUSTER

Vapor® offers a growing library of metal panels in preconfigured seamlessly tileable patterns that can also be mixed and matched as 
desired. For additional acoustic performance, take a look at our Soft Sound® faced VaporSoft®.

Product Line
Design Options

VAPOR® TRAIL VAPOR® PIXEL

VAPOR® CUMULA VAPOR® BYTE

VAPOR® CLUSTER VAPOR® SYNTAX

VAPOR® SHIFT VAPOR® CORA

VAPOR® FREQUENCY VAPOR® LIANA

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    3

VAPOR® CLUSTER

Easy Installation & Access
Vapor® panels offer easy install, using quick torsion spring 
attachment across standard ceiling grid systems or simple 
wall attachment using our Vertika® channel system.

Vapor®’s optional Soft Sound® backer material reduces 
the impact of noise from everyday annoyances like 
ringing, typing, and chatter resulting in a more pleasant 
and productive environment. The Soft Sound® backer 
works in concert with the design to help reduce and control 
reverberations leaving a lasting impression at scales ranging 
from assembly halls to conference rooms. 

Our Key
Features

Reduce Noise & 
Enhance Acoustics

Superior Flatness & Strength

Preconfi gured Solutions Continuous Pattern Aesthetic

Integrated Lighting Options
Vapor® panels are manufactured from aluminum that is 
on average 50% thicker than the competition, which in 
combination with our precision processes result in unrivaled 
flatness.

Vapor® panels are scalable, seamlessly tileable 
preconfigured solutions designed with a dynamic array of 
criteria and effects in mind. Choose from our growing library 
of patterns to uniquely impact your project.

Achieve uninterrupted patterning across your space. Vapor® 
patterns have perforations that wrap around the edges of 
each panel, concealing where patterns start and end.

Arktura’s Vapor® line makes it easy to seamlessly add 
illumination and lighting effects to your projects, through 
available integrated InLine and Backlighting options.

With Cluster, we’ve transformed perforated panels 

into an elegant ceiling-scape. By staggering 

the location of the holes, we’ve upgraded a 

standard grid into an eye-catching design that 

will get viewers talking. Choose from two levels 

of perforation density: Cluster Dense and Cluster 

Sparse. Cluster also works with both our optional 

integrated lighting and Soft Sound® acoustic 

backer to help you get the right aesthetic — and 

sound — for your design.

Scan the QR or Click to 
Learn More about Vapor®
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VAPOR® CLUSTER

Easy Installation & Access
Vapor® panels offer easy install, using quick torsion spring 
attachment across standard ceiling grid systems or simple 
wall attachment using our Vertika® channel system.

Vapor®’s optional Soft Sound® backer material reduces 
the impact of noise from everyday annoyances like 
ringing, typing, and chatter resulting in a more pleasant 
and productive environment. The Soft Sound® backer 
works in concert with the design to help reduce and control 
reverberations leaving a lasting impression at scales ranging 
from assembly halls to conference rooms. 

Our Key
Features

Reduce Noise & 
Enhance Acoustics

Superior Flatness & Strength

Preconfi gured Solutions Continuous Pattern Aesthetic

Integrated Lighting Options
Vapor® panels are manufactured from aluminum that is 
on average 50% thicker than the competition, which in 
combination with our precision processes result in unrivaled 
flatness.

Vapor® panels are scalable, seamlessly tileable 
preconfigured solutions designed with a dynamic array of 
criteria and effects in mind. Choose from our growing library 
of patterns to uniquely impact your project.

Achieve uninterrupted patterning across your space. Vapor® 
patterns have perforations that wrap around the edges of 
each panel, concealing where patterns start and end.

Arktura’s Vapor® line makes it easy to seamlessly add 
illumination and lighting effects to your projects, through 
available integrated InLine and Backlighting options.

With Cluster, we’ve transformed perforated panels 

into an elegant ceiling-scape. By staggering 

the location of the holes, we’ve upgraded a 

standard grid into an eye-catching design that 

will get viewers talking. Choose from two levels 

of perforation density: Cluster Dense and Cluster 

Sparse. Cluster also works with both our optional 

integrated lighting and Soft Sound® acoustic 

backer to help you get the right aesthetic — and 

sound — for your design.

Scan the QR or Click to 
Learn More about Vapor®
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VAPOR® CLUSTER

InLine LED*

LED Backlight

Torsion Spring

Vapor® Panel
(Cluster Dense Shown)

Understanding the System

Installed

Dropped

Torsion Spring

Lowered

Torsion Spring 
clips allow for 
rapid install and 
easy access for 
maintenance 
above the grid 
post install.

Accessory Options - Ceiling

Attachment System - Ceiling

Frosted or Acoustic 
Backer

• Frosted light diffusing 

backer

• 1/2” acoustic backer

• Backlight

• InLine downlight

          Check out our 

Configuration examples 

on PAGE 11.

*  A Specific Inline 

light panel is used to 

accomodate the width 

of the fixture within the 

2’ width.

1

Torsion Spring 
Adapter Clip 
Interested in using 

standard t-grid? 

Use our optional Torsion 

Spring Adapter Clip.

Armstrong
Torsion Grid
(By Others)

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    13

VAPOR® CLUSTER

Optional Translucent Backer

Optional Soft Sound® Backer

Polycarbonate
Available in interior and UV 
stable exterior options.

Frosted

Gray Ash

Face

Face

Core

Core

Charred OakWhite Oak

Charred Ash

Golden Oak

Ebony

Oak American Walnut

Soft Sound®
Color Group A
Standard

White Carbon

Taupe

Denim

Snow

Onyx Sand

Marble

Apple

Kiwi

Heather Gray

Tangerine

Whisper

Graphite

Lemon

Sky Blue

Available Finishes3

        Due to the nature of non-woven materials, light may pass through Soft Sound® in any thickness or color. A translucent appearance is most apparent in lighter colors 
and thin material when a light source is present behind the material. Arktura makes no claims or warranties about the material performing as opaque in any circumstance. 
To verify a products performance for light transmittance, a mockup of the specifi c intended use is recommended. 

Soft Sound®
Wood Texture
Premium

          As with natural 
wood, variation in color 
and grain is expected 
and grain will not align 
across panels.

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    9

VAPOR® CLUSTER

Understanding the system

Vapor® Panel
(Cluster Sparse shown)

Vapor® Panel
(Cluster Sparse shown)

Hooks

Vertika® channel

Vertika® channel

Vertika® Trim

Optional Backlighting

Optional 
InLine Lighting*

Optional Backer

Accessory Options - Wall

Attachment System - Wall

Panels are easily installed or removed 
by sliding onto or lifting off from the 
system’s Vertika® channel hooks.

• Frosted light diffusing backer

• 1/2” acoustic backer

• Backlight

• InLine light

 

          Check out our Configuration examples 

on PAGE 11.

* A Specific Inline light panel is used to 

accomodate the width of the fixture within 

the 2’ width.

1

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    14

VAPOR® CLUSTER

Product Specifications & Certifications4

System Specs

Panel Size (WxHxD) 2’ x 4’ x 1 1/2’’

Material Aluminum

Openness in Plan

Fire Rating ASTM E84 - Class A

Acoustics
(with optional Soft Sound® backer)

Ceiling Attachment Torsion Grid (By Others)

Wall Attachment Vertika® Wall (Refer to Vertika® Brochure)

Accessibility Torsion Spring Hinge

Trimmability Yes, per installation manual

Optional Accessories Acoustic Backer, Translucent Backer, Backlight, InLine Light, Torsion Spring Adapter Clip

True NRC® 0.85: Cluster Dense Ceiling ; E-300 Method 
True NRC® 0.75: Cluster Dense Wall ; F-70 Method
True NRC® 0.50: Cluster Sparse Ceiling ; E-300 Method 
True NRC® 0.60: Cluster Sparse Wall ; F-70 Method

Cluster Dense: 40% ; Cluster Sparse 10%

Vapor Cluster Dense and Vapor Cluster Sparse Patented
Copyright © 2021-2022 Arktura LLC. All rights reserved. 

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    4

VAPOR® CLUSTER

Inspiration

Illuminate your Space with Arktura Backlighting

Create Dynamic Wall to Ceiling Transitions Mix and Match Dense and Sparse Patterns

www.arktura.com  |  info@arktura.com  Fueling Possibilities®    |    10

VAPOR® CLUSTER

Optional Accessories

Lighting

2

Backers

Arktura Backlighting allows you to fully illuminate your ceiling 
and wall panel installs, creating beautiful evenly lit surfaces. 
These fixtures are available in high and low output versions, 
both dimmable. See Backlighting specs details on PAGE 14.

We offer various options of Soft Sound® panel inserts to 
achieve a variety of NRC ratings. Please refer to our True 
NRC® table of ratings.

Our InLine Light sits flush with the face of the panels while 
conveniently attaching to the bottom of the grid. The fixture is 
available in 4’ and 8’ lengths. A special side-light Vapor® panel 
allows the light to straddle its 4’ edge while staying within a 24” 
overall width. See Inline Lighting specs details on PAGE 16.

Our proprietary light diffusing backers can be used to create 
a functional or decorative lighting effect in any space.

Backlighting

Acoustic Backer

InLine Lighting

Translucent Backer

PAGE 15.
PAGE 17.

Lighting powered by Arktura Driver. Refer to installation manual or contact your rep for more info.

Illustrative images. Patterns may not match the product.
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VAPOR® CLUSTER

Arktura Backlighting Specs 
Available in dimmable low and high output variations, gives you the power to illuminate spaces and create dynamic visual effects.

Product Features
Arktura  Backlighting 
Eco 2x4 Panel

Arktura  Backlighting
2x4 Panel

Power Consumption 18W 24VDC .75A 65W 24VDC 2.7A

Delivered Lumens
Please Reference Next Page for

Specifi c Openness by Pattern

CRI 90+

Color Temperatures 3000K, 3500K, 4000K

Size (LxWxD) 24’’x48’’x3 1/4’’

Optics/Beam Angle 160° Batwing Lens Per LED

Operating Temperature  -20C - +50°C (-4F - +122°F)

Dimming Options
TRIAC/Phase, ELV, MLV, 0-10V, 1-10V
When Paired with Arktura LED Driver

Cable
Factory Installed Plenum Rated CL3P Cable,

16AWG 10ft Whip

IP Rating IP64

Enviroment Suitable for Wet, Damp or Dry locations

Markings
ETL Listed,  Complies with UL 2108 & CSA 

C22.2#250.13:2020 Ed.4+U1

Lifetime L70 - 50,000 hours

Warranty 5 Years, Limited

Specs Photometric 

Located At Horizontal Angle = 0, Vertical Angle = 0

# 1 - Vertical Plane Through Horizontal Angles (0 - 180) (Through Max. Cd.)

# 2 - Horizontal Cone Through Vertical Angle (0) (Through Max. Cd.)

* Reperesents a 40 % Openness Pattern.

149

1

2

Maximum Candela = 843.31 Located At Horizontal Angle = 0, Vertical Angle = 0
# 1 - Vertical Plane Through Horizontal Angles (0 - 180) (Through Max. Cd.)
# 2 - Horizontal Cone Through Vertical Angle (0) (Through Max. Cd.)

297

446

594

Ceiling

Arktura
Backlighting

Sections - Ceiling

Front view Side view

T-Grid

2 ¾  ”

4’-0”2’-0”

1 ½  ”
4 ⅜  ”

Vertika® Wall

Arktura
Backlighting

Sections - Wall

Top view Side view

4 ¼  ”

4’
Vertika®

Panel

2’

4 ¼  ”

Arktura Backlighting

  Illustrative images. Patterns may not match the product.

New look carried over to first comprehensive 
product catalog, distributed in print & digital forms.
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VAPOR® CLUSTER

Vapor® Cluster SparseVapor® Cluster Dense
40 % Open 10 % Open

Standard Panel

Vapor® is a modular accessible 
aluminum panel system designed to 
work with torsion grid. Customization 
is available.

Vapor® easily transitions from from one 
plane to another and around corners.

Seamlessly Join Walls & Ceilings

Understanding the System

4

Understanding the System

Optional Accessories

Available Finishes

Product Specifications

1

1 3

2

Overview
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VAPOR® CLUSTER

 No Backer
Translucent 

Backer
Soft Sound® 

Backer

No light A B C

Backlight D

InLine E F G

Possible Confi gurations

A

B DC

E F G

Optional Accessories2

Refer to the chart and corresponding diagrams below for available configuration options.

  Looking to combine backlight with acoustic performance in the same panel?
Check out our VaporSoft® line.

Illustrative diagrams. Patterns may not match the product.
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VAPOR® CLUSTER

VaporSoft® Cluster 
Dense

40% 678 2126

VaporSoft® Cora 68% 1076 3359

VaporSoft® Trail 24% 427 1318

VaporSoft® Cluster 
Sparse

10% 192 551

Vapor® Cora 68% 1076 3359

Vapor® Bloom 20% 361 1105

Vapor® Breeze 23% 411 1265

Vapor® Byte 5% 105 263

Vapor® Cluster Dense 40% 678 2126

Vapor® Cluster Sparse 10% 192 551

Vapor® Cumula 17% 311 942

Vapor® Element 605 6% 123 321

Vapor® Element 3212 32% 555 1731

Vapor® Frequency 17% 311 942

Vapor® Liana
17%

311 942

Vapor® Gradients 17% 311 942

Vapor® Sky 19% 345 1051

Vapor® Pixel 19% 345 1051

Vapor® Syntax 6% 123 321

Vapor® Trail 24% 427 1318

Vapor® Shift X 52% 855 2682

Vapor® Transit 10% 192 551

Vapor® Bond 7% 140 379

Vapor® Verve 14% 261 776

Product % Open
18W Arktura Backlight 

Eco Lumen Output
65W Arktura Backlight 

Lumen Output

Trace® Curved 68% 1076 3359

Trace® Slide 9% 175 494

Trace® Skew 62% 995 3114

Trace® Slant 43% 723 2269

Trace® Straight 55% 898 2815

VaporHue™ Astra 14% 261 776

VaporHue™ Flora 17% 311 942

VaporHue™ Link 7% 140 379

VaporHue™ Pop 40% 678 2126

VaporHue™ Stitch 7.5% 149 408

Particle® Ion 24% 427 1318

Particle® Code 9% 175 494

Particle® Phase 24% 427 1318

Particle® Fuse 24% 427 1318

Product % Open
18W Arktura Backlight 

Eco Lumen Output
65W Arktura Backlight 

Lumen Output

Arktura Backlighting % Open & Lumen Output              

Delta Drop® 2x4 

Full Pattern
12% 227 664

Delta Drop® 2x4

Half Pattern
7% 126 341

Delta Drop® 4x4 

Full Pattern* 
14% 522 1552

Delta Drop® 4x4

Half Pattern* 7% 252 628

* Delta Drop® 4x4 shown with two Light Fixtures per panel.
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VAPOR® CLUSTER

Product Line
Design Options

VAPOR® SKY VAPOR® GRADIENT

VAPOR® BLOOM

VAPOR® VERVE

VAPOR®  ELEMENT

VAPOR®  TRANSIT

VAPOR® BREEZE

VAPOR® BOND

VAPOR® SOLID

Product 
Brochure 
Spotlight

New style & format now 
applied to all products 
- over 100 product 
variants
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Omar Ramirez - Intro & Spotlight on Arktura  Marketing

UI/UX & Website
Experience
Relaunch & Ongoing Improvement of Arktura.com

Driving Engagement & Conversions

Also coinciding with the refresh of Arktura’s visual identity & collateral was an 
overhaul of Arktura’s website, Arktura.com. I oversaw this project, working closely 
with an outside development partner, and getting hands-on with wire-frames 
and mock-ups throughout the process. It was a large undertaking that paid huge 
dividends.

The update was not just aesthetic, but was also reflected an expansion of 
information, including specs and QPVs (quality, performance, and value points), 
and a reorganization of strategy. Whereas Arktura had established an early 
reputation as a custom manufacturer exclusively, we were now seeking to 
establish a foothold with preconfigured products. And the structure & messaging 
had to reflect this. 

The new website experience was designed 
to achieve many goals, including increasing 
engagement and conversions, chiefly in 
the form of lead generation. It was greatly 
successful in achieving both.

Increased session durations and on site 
interactions were fueled by the new more 
user-friendly UI, the increase in product 
information and functionality, and the 
expanded incorporation of dynamic video 
content. The site also saw a massive 
increase in captured leads, in the form of 
more registrations for gated content, and 
through the addition of new conversion 
points, including quote request functionality. 
I oversaw form integration into our 
Salesforce CRM and marketing automation 
platforms (Hubspot and Pardot) to assure all 
leads were automatically routed to the right 
independent sales rep by geography.

We also integrated our marketing automation 
platforms into the site to allow us to record, 
score, and report site interactions by 
registered user. This was shared with sales 
reps, providing valuable insights on current 
and prospective clients to inform outreach.

With the redesign, users were given the 
option to go down a product focused path, a 
project focused inspiration path, or go directly 
to resources like brochures, 3D models & spec 
sheets.

CRM integration assured all leads 
were appropriately routed, while also 
sharing site engagement info
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PRESS RELEASE

About Arktura: 
Arktura is a manufacturer of 
architectural systems and custom 
solutions that combine design 
innovation, cutting-edge technologies, 
and industry-leading manufacturing 
capabilities to fuel possibilities for 
clients. 

For more information, please visit 
arktura.com

Kristen Fay
323.410.7977
kristen@arktura.com

Media Inquiries:

Follow Us:

(Los Angeles, CA) January 30, 2022 - Arktura - the award-winning designer and 
manufacturer of innovative, visionary architectural systems - brings a trio of designs 
to its SoftGrid® collection of suspended acoustic cloud systems. Joining the existing 
14 designs, SoftGrid® Nexus, SoftGrid® Forge, and SoftGrid® Rosette add linear and 
geometric design language to this lauded flagship collection, respectively. These 
three new designs round out the line, offering designers and architects more options 
than ever before.  

SoftGrid® Nexus, SoftGrid® Forge, and SoftGrid® Rosette are now available to 
specify, elevating commercial spaces from offices, restaurants, educational spaces, 
and more. These three eye-catching designs, made of our proprietary 12mm Soft 
Sound® acoustic material, bring active auditory mitigation, creating more quiet and 
productive environments. 

• SoftGrid® Nexus brings a sense of structure and dimensionality to your ceiling 
scape with a topographical aesthetic, with intersecting linear baffles creating an 
expansive map of acoustic coverage. .  

• SoftGrid® Forge suspended acoustic baffles intersect while creating complex 
hexagonal structures of noise mitigation across commercial ceilings. 

• SoftGrid® Rosette features soft angles that come together in precise harmony, 
bringing a delicate floral configuration to acoustic control. 

Cable-hung suspended acoustic modules provide advanced sound mitigation to 
guests below. All modules work well as clouds, discretely or in arrays, while Nexus 
offers seamless connection points, making it possible to link multiple modules to 
create continuous fields.  

SoftGrid® Nexus, SoftGrid® Forge, and SoftGrid® Rosette are available in a 
library of colorful Soft Sound® finishes, including our latest Elementals Collection, 
biophilic-inspired premium wood prints, and Duo Tone mixed colorways.  

All three of these SoftGrid® expansion designs are now available for specification 
through Arktura’s global network of sales representatives.  

Three New Dynamic Designs 
Arrive for Arktura’s SoftGrid® 
Acoustic Cloud Collection 
The SoftGrid® line of suspended acoustic systems adds 3 
new creative configurations for additional design options. 
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Omar Ramirez - Intro & Spotlight on Arktura  Marketing

Ow
ned, Earned, &

 Paid Channels

Advertising -
Print & Digital
Establishing Arktura’s  Advertising Presence

PR & Awards  

As a company needing to get its footing in the industry, I was tasked 
early on with establishing Arktura’s ad presence across a targeted 
cross-section of leading architecture and design outlets, including 
Architectural Record, Interior Design, Architect’s Newspaper, Architect 
Magazine, and Azure (to support our growth in Canada).

I oversaw rate negotiations and budget tracking, and personally 
executed the design, messaging, and deliverables for over 100 print 
ads from 2016 through 2023, working closely with the founding 
partners. These efforts extended organically into PR, as we worked to 
establish relationships with go-to channels for our key audiences.

PR was another key component of our 
overall I overall marketing strategy. I 
oversaw the creation of templates for 
product release press releases, and 
their ongoing promotion to support 
product launches. Additionally, I led 
efforts tied to award submissions, 
successfully entering Arktura, its 
products, and project into a number of 
high profile awards programs, resulting 
in dozens of wins starting from my first 
month onboard. We have since gained 
recognitions from the likes of all the 
aforementioned trade publications, as 
well as Architizer, CISCA, and more. All 
came with editorial coverage, and were 
leveraged in promotions on arktura.
com and Arktura’s socials.

Digital Advertising 

I worked with both agency 
partners and internal teams to 
create and deploy a number 
of digital campaigns, spanning 
Google search advertising, 
display advertising on social 
channels like Pinterest, 
Facebook, Instagram, and 
YouTube. 

Emails deployed via our 
marketing automation platforms 
were also a key part of our 
overall digital strategy. Working 
with our in-house analyst, we 
tracked performance, to uncover 
ways to optimize campaigns to 
increase ROI, shifting spends 
and resources to help advance 
company and department goals. 

Print Ad
Spotlight

Print Advertising Calendar, 2016 Through 2023

arktura.com/softgrid |  info@arktura.com Fueling Possibilities®

Scan to & learn 
more about the 
line and these new 
additions now!

Acoustic Cloud SystemAcoustic Cloud SystemAcoustic Cloud System
SoftGrid®

SoftGrid® TiltSoftGrid®  TrellaSoftGrid® Tempo

Expand possibilities for design and acoustic attenuation with SoftGrid®, one of our most popular and 
expansive collections with a trio of new additions - Tilt, Trella, and Tempo

Pictured: SoftGrid® Trella

arktura.com/arborisa |  info@arktura.com Fueling Possibilities®arktura.com/arborisa |  info@arktura.com arktura.com/arborisa |  info@arktura.com 
Pictured: Arborisa™ Aura in Soft Sound® Wood TexturePictured: Arborisa™ Aura in Soft Sound® Wood Texture

Scan to view the video 
& learn more now!

Biophilic Acoustic Cloud SystemBiophilic Acoustic Cloud SystemBiophilic Acoustic Cloud System
Arborisa™  

Arborisa™ NestArborisa™ DenzaArborisa™ AxilArborisa™ Aura

Transport inhabitants to a natural oasis and bring the great outdoors inside with Arktura’s new line of 
expansive woodland inspired acoustic ba�  es.

The ads to the right 
are a small sampling of 
the over 100 print ads I 
developed for Arktura. 
These are among a 
few that have gained 
advertising excellence 
award recognitions 
throughout the years.

Winners: 2023 Architectural Record Advertising Excellence Awards
Best in Class Single Page (Individually), Best in Class Campaign (Together)

A Sampling of Over Two Dozen Award Recognitions Gained
for Arktura Across Tenure

Example Promotional Email

Example Editorial CoveragePress Release

Run of Site Advertising, architectmagazine.com

Miscellaneous Facebook/Instagram Ads

Sponsored by:
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Get the Truth
A Guide to True NRC® Acoustic Rating
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TRUE NRC®

NRC and SAA

NRC vs SAA

Numeric representations 
of the level of sound 
absorption of a given 
surface. The scale 
goes from 0 (perfect 
reflection) to 1 (perfect 
absorption). This scale 
is used to measure 
the effectiveness of 
ceiling tiles, baffles, and 
other acoustic design 
elements. Depending 
on the test setup, some 
results can exceed 1.

Key Acoustic Terms to Know

Absorption Reverberations

Sabin
Sound Transmission 
Class (STC)

Decibel Diffusion

In acoustics, absorption 
refers to the dampening 
- or reduction of - sound 
as it strikes a given 
surface. The higher the 
absorption, the more the 
sound is reduced.

The persistence in a 
sound after that sound is 
produced. An echo is a 
form of reverberation, and 
is particularly offensive in 
an office environment.

The Noise Reduction 
Coefficient (NRC) 

rating is the average of 
the sound absorption 

coefficients of 4 
frequencies: 250, 500, 

1000, and 2000hz. 

The Sound 
Absorption Average 

(SAA) rating is 
the average of the 
sound absorption 

coefficients of 
an octave range 
that includes 12 

frequencies between 
200 and 2500hz.

A unit of sound 
measurement indicating 
how well a surface of 
one square foot is able to 
absorb sound reflections. 
The total sabins of a 
product or space is 
the sound coefficient 
multiplied by the square 
footage of absorbing 
material is the total sabins 
of a product or space. 

STC is a rating of how 
well a building partition 
blocks the transfer 
of airborne sound. It 
is used to compare 
the effectiveness of 
interior partitions, 
ceilings, floors, doors, 
windows, and exterior 
wall configurations by 
the sound transmission 
reduction between 
rooms. 

The most commonly 
used measurement 
of sound level. It is a 
logarithmic scale that 
starts at 1 (mouse) and 
can range upwards of 
140 (jet engine). The 
most desirable office 
environment decibel level 
hovers around 50.

The efficacy with 
which sound is evenly 
distributed throughout 
a given environment. A 
well-diffused acoustic 
environment results in a 
balanced, and typically, 
attractive sound response.

UNDERSTANDING ACOUSTICS
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TRUE NRC®

Every day, it seems more acoustic solutions 

enter the market, with many manufacturers citing 

misleading information about performance and 

test results. With all the misinformation out there, it 

becomes increasingly difficult to navigate the sea 

of available options. Arktura believes you should 

not have to be an acoustic expert to make an 

accurate, informed decision when shopping for an 

acoustic system. True NRC® is an initiative born 

out of Arktura’s dedication to transparency and 

accuracy in acoustic ratings. The following pages 

provide an introduction to acoustic terminology 

and the True NRC® methodology. With it, we hope 

to bring you the peace of mind to guide you through 

your next acoustic project.

Our Industry 
Does Not Regular 
NRC Claims by 
Manufacturers - 
Equip Yourself With 
Knowledge

INTRODUCTION
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TRUE NRC®

NRC results can vary drastically depending on the mounting 
type used in testing; different mounting types recreate 
specific use cases. Manufacturers often withhold testing 
conditions and other information while using the most 
favorable mounting type to inflate NRC results. True NRC® 
is our pledge to provide transparency and accuracy - so 
you can rest assured proper testing methods were used - 
and results will reflect real-life conditions. Each mounting 
type is tested on the floor, which for the sake of acoustics 
performance, has equivalent performance as a ceiling or wall. 
Learn more about mounting types below.

Specimen is placed directly on top of the floor. Intended for 
carpet, wall panels, or any product that will be laid directly 
on floor or attached to a wall with adhesive or mechanical 
fasteners. 

Specimen is suspended and enclosed with air space below 
it. Intended to simulate a drop ceiling. Air space is measured 
from the bottom of the panel. 

Make Sure Tests Reflect 
Real Life Conditions

Name Breakdown

Type A Type E

Mounting 
Type

Distance from surface in mm Product Usage

E 300 Mounting Type - Ceiling

TESTING THE RIGHT WAY

  These are representations of ASTM E795 Mounting Types for Sound Absorption Tests

Sculpting Spaces 
 
Acoustically & Visually

Architect / Partners By Design Inc

Client / Mead Johnson Nutrition

Location / Chicago, IL

Fueling Possibilities®  
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To solve the main challenges Arktura used two different standard customizable products — Atmosphera® Analog 3D and 

Graphic Perf®. The ceiling system, Atmosphera® Analog 3D, utilized Arktura’s Soft Sound® Wood Texture material and controlled 

the acoustics of the space while Graphic Perf® become the foundational component for the guardrail and the reception desk’s backdrop.

The Solution

Soft Sound®Atmosphera® Analog 3D

Atmosphera® Analog 3D is a fin-based 
baffle system that is made from Arktura’s 
Soft Sound® material. It can be up to 
95% open and grants easy access to 
existing architectural building systems. 
Its innovative attachment system lets 
multiple modules be configured together 
to create a cohesive look across the entire 
ceiling. This functionality paired with the 
flexibility of the material allows the fins to 
be trimmed and morphed to resemble the 
subtle flow of water, turning Partners By 
Design’s vision into a functional reality. 

Graphic Perf®

Graphic Perf® is a customizable metal 
perforated panel system that uses 
proprietary, algorithmic software to 
inscribe any image, text or pattern. The 
perforated panels used for the staircase 
guardrails were fabricated to match the 
vision established by Partners By Design 
and to mimic the Chicago bridge designs. 
Inscribing Mead Johnson Nutrition’s 
logo into Graphic Perf® panels added a 
layer of branding to the space. Graphic 
Perf® was chosen for its design potential, 
customization options and ability to fulfill 
the vision.    

Soft Sound® is the acoustical material 
used in Atmosphera® Analog 3D. It is a 
component that achieves high levels of 
sound reduction within a space. It’s made 
from 100%, fully-recyclable, PET plastic, 
globally recognized as a safe, non-toxic 
polymer. Up to 60% of its content is 
derived from recycled, post-consumer 
plastic bottles. Soft Sound® was chosen 
for its trimming capabilities and high 
performing acoustic efficiency due to its 
True NRC™ rating of up to a 0.90
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How do you control the acoustics and visually unify a 

62,000 sq. ft. two-story atrium and office space? 

The Challenge

Mead Johnson Nutrition hired architecture firm, Partners By Design to transform their Chicago based headquarters. The vision 
for the two-story 62,000 sq ft space was to create an open environment that promotes social engagement among employees and 
establishes a cohesiveness between both floors. 

Partner By Design’s direction focused on the incorporation of two feature elements, an acoustic ceiling and the guardrail. These 
feature elements needed to mimic the Chicago river landscape including the movement of the water, the visible wood textures and 
the famous steel bridges, all within sight through Mead Johnson Nutrition’s lobby windows. To actualize this vision, Partners By 
Design enlisted architectural manufacturers Arktura to assist in the fabrication process. 

Mead Johnson Nutrition’s finished headquarters is a 2018 Architezer A+ Awards winner. It recieved the Popular Choice Award in 
the category “Details - Plus - Architecture + Acoustics” for the acoustic ceiling that blends naturalistic beauty and functionality. 

The Space
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The Process
Acoustic Ceiling
The first feature element, the acoustic ceiling, started as 3D design studies. These were created in collaboration between Partner By 
Design and Arktura to explore solutions for both acoustical performance and visual design.  
The flowing water concepts for the ceiling were transformed into sculpted 3D surfaces and then were converted into a functional 
Atmosphera® Analog 3D baffle system that complimented Partner By Design’s architectural space.  

16-A139 Johnson Mead Analog 3D SoftSound

PROPRIETARY AND CONFIDENTIAL
THE INFORMATION CONTAINED IN THIS DRAWING IS THE SOLE
PROPERTY OF ARKTURA, LLC. ANY REPODUCTION IN PART OR
IN WHOLE WITHOUT THE WRITTEN PERMISSION OF ARKTURA,
LLC. IS PROHIBITED.

ARK-01

DATE: 09.29.16

SCALE: N.T.S. 1Mockup Module - Perspective
SCALE: N.T.S.

Mockup Module - Perspective 2

MOCKUP MODULE PERSPECTIVES

Concept 3D Baffle System

Final Design
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SECTION - STAND-OFF ATTACHMENT TO STRINGERARK04

CRL MILL ALUMINUM MALIBU
SERIES MOUNTED HAND RAIL
BRACKET, TYP. [BY OTHERS]

CLEARANCE HOLE FOR 3/8" 
THROUGH BOLT, PRE-DRILLED IN 
FACTORY [BY ARKTURA] 
HARDWARE PROVIDED BY 
OTHERS

1/2" GAP, TYP.

2" DIA. CRL STAND-OFF BASE &
CAP, TYP. POWDER COATED,
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JET BLACK MATTE TYP.  [BY
ARKTURA]

CLEARANCE HOLE FOR 3/8" THROUGH 
BOLT, PRE-DRILLED IN FACTORY [BY 
ARKTURA] HARDWARE PROVIDED BY 
ARKTURA

CLEARANCE HOLE FOR 3/8" THROUGH 
BOLT, PRE-DRILLED IN FACTORY [BY 
ARKTURA] HARDWARE PROVIDED BY 
ARKTURA

1.5" DIA. HANDRAIL, TYP [BY
OTHERS] PBD CONFIRMED REQUIRED
HANDRAIL HEIGHT PER LOCAL
CODE. HANDRAIL PLACEMENT& DIMS
PROVIDED BY PBD ON 10-25-16.

1/2" PERFORATED ALUMINUM
PANEL, POWDER COATED, COLOR:
JET BLACK MATTE TYP.  [BY
ARKTURA]

1.5" DIA. HANDRAIL, TYP [BY
OTHERS] PBD CONFIRMED REQUIRED
HANDRAIL HEIGHT PER LOCAL
CODE. HANDRAIL PLACEMENT& DIMS
PROVIDED BY PBD ON 10-25-16.
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The Process

Perforated Wall

Perforated Guardrail
The second feature element was a free-standing staircase that bisected both floors and had a randomized gradient pattern 
incorporated into the guardrail. Arktura utilized its propriety software and, with Partners By Design, developed a pattern that would 
read seamlessly from panel to panel up the entire undulating, pitched staircase. They solved a difficult engineering challenge by 
creating a harmonious visual element that stayed true to the design intent. 

The supporting element to the acoustic ceiling and perforated guardrail was the Graphic Perf® perforated wall display of Mead 
Johnson Nutrition’s logo. Arktura used their propriety software to create a photo-real version of the logo that was then perforated 
into aluminum panels. These panels included Soft Sound® acoustic backers to assist further with noise reduction creating a 
cohesive solution and look between the ceiling, staircase, and lobby.

Stairwell Design Stairwell Design Stairwell Design

Graphic Perf® System Final Install
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Targeted
Content
Educational & Inspirational Content 

To help fuel targeted promotions and efforts 
from the sales team, I oversaw the creation 
of several targeted content offers and pieces 
of collateral. Among these was a brochure 
supporting our True NRC initiative, which 
explained the ways acoustic testing can 
be distorted, Establishing us as a leader in 
transparency. We also produced several 
industry and application specific lookbooks, 
offering case studies to both informed and 
inspire our key audience of designer and 
architects.

An expansion of SEO content in the form 
of blogs, which I oversaw first through an 
outside partner, then internally, also aligned 
with the redesign of arktura.com. These 
hit on a range of key topics aligning with 
searches by our key audiences, contributing 
both to increases in engagement and 
ongoing growth in organic traffic. 

In addition to that, we also partnered with 
outlets like GB&D Pro to publish and promote 
thought leadership pieces on various 
industry topics.

Examples of Segment Targeted Digital Lookbooks

Snapshot of True NRC Educational Intro to Acoustics

Sample Project Case Study

Sample Segment Targeted Printed Lookbook: Transportation GB&D Pro Article on Generative AI Sample SEO  Blog Post
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Social Media

Enriching the Brand Experience Diversifying Content and Engagement

Prior to my joining Arktura, the company had a small and sporadic 
social media presence. Under my supervision, our team was able to 
increase to a daily cadence and grow our following and engagement 
rates across networks, resulting in a net gain of over 25,000 followers 
across channels. We did this in part by maximizing our usage of 
other content, including blog posts and video, introducing it to new 
audiences along the way.

Maybe just as importance as cadence are the diversification and 
quality of content. Working collaboratively with the team we were 
been able to introduce new forms of content, leveraging capabilities 
like reels, stories, and polls. This, while also getting increased mileage 
from other efforts, including blog content, repurposed in carousels 
and graphics, and staying active in engaging with our audiences. 

Growing Library of Reels Growing Library of Videos

Example Social Post Leveraging Blog Content

Seamless Content Carousels Across Platforms

Example Project Spotlights

Cross-section of Story Content
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We, as the leadership team, get to enjoy the tremendous effort this company does to provide 
solutions for every space. We each have busy days and challenging tasks that we encounter 
throughout the week, and it’s imperative to take a moment to reflect on our work and celebrate 
accomplishments. That is what SPARKS should do for you. We hope it serves as a medium to 
appreciate the collaborative efforts of you and your colleagues at Arktura and ArkStudio.
We hope this newsletter will inspire and applaud the accuracy, resourcefulness, and technology 
put into the digital and physical work that ultimately delivers prestigious projects and products 
to the built environment.  
 
Cheers, 
Patricia, Dan, and Eric

The Newspaper
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CORE VALUES
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We are excited to share Arktura’s core values with our extended Arktura family. In September 2023, 
we unveiled these values, which build upon our longstanding DNA as innovators in our field. Although 
some of the language may be new, these values have been a part of our organization for a long 
time. They represent our commitment to reinforcing what makes us who we are. These three values 
represent the principles guiding our organization in everything we do.

Our company culture is founded on core values that drive our success and positively impact the world 
around us. We encourage everyone to demonstrate these values in their daily work and to find new 
and creative ways to apply them. Recognizing team members who exemplify these values is essential, 
so let’s repeat them often and live them daily.
So, without further ado, let’s dive into our core values and discover how they can inspire us to be our 
best selves, both personally and professionally.

MISSION:
A solution for every space.

VISION:
To be the best in the world at creating and delivering 

the most innovative technological manufacturing 
solutions.

CORE VALUES: 
• ACCURACY

We build trust through the quality of our work.

• RESOURCEFULNESS
We empower ingenuity.

• TECHNOLOGY
We efficiently use technology.

ACCURACY
Guided by a commitment to excellence, our work reflects trust forged through the application of 
accuracy. We understand that this pursuit demands humility, collaboration, and a cycle of continuous 
improvement. Our quality isn’t just about the final product; it guides every interaction, conversation, 
and thought as a testament to our respect for our teammates and craft.

RESOURCEFULNESS
At the heart of Arktura lies a culture of empowered ingenuity, a beacon guiding us in transforming 
resources into viable, creative results. Resourcefulness is more than just a skill—it’s a philosophy. 
It thrives on openness, agility, and a deep respect for our people, materials, equipment, and the 
environment that binds us all. This ethos drives us to pursue excellence, especially under pressure, 
and to consistently perform at our best.

TECHNOLOGY
At the nexus of design and efficiency, we champion the innovative use of technology.
This isn’t simply about staying current—it’s about pioneering. It’s about reshaping the boundaries of 
possibility and redefining industry standards. Every byte of data, every line of code, and every piece 
of machinery is an opportunity for us to deliver more advantageous results, driving value and securing 
our place at the vanguard of our industry.

Through precise craftsmanship, empowered ingenuity, and innovative technology, 
we lead in creating sustainable solutions that resonate and inspire.

The Newspaper
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The entrance to 1900 Gallows Rd in Tysons, VA, welcomes guests and employees alike with an 
illuminated greeting shining from custom-designed Vapor panels. This distinguished project features 
a tailored linear perforated design in these high-quality aluminum panels. The office HQ for Foulger-
Pratt was completed in 2022 in collaboration with WDG Architecture. This 8-story office building offers 
31,700-sf of interior space, including a 2,860-sf lobby. 

Arktura’s Vapor panels total over 2,000 square feet between the exterior façade and interior courtyard. 
Bringing over 150 total custom-design Vapor panels to this project in a Burnished Bronze powder-
coated finish, Arktura developed a striking pattern for these panels that offers a bespoke greeting to 
guests. The final look of this sprawling project creates a unique identity for the building, presenting 
a notable characteristic that sets this structure apart from its neighbors. The project utilized 1/8” 
Aluminum Custom Exterior Vapor Panels paired with Translucent Backers attached to another custom 
exterior Vertika system. The exterior paneling was installed with exterior Arktura Backlighting, while 
the custom interior Vapor panels featured a custom pattern to match exterior and backlighting. 

Manufacturing this ambitious design took 
the Solutions Studio team about 12 weeks to 
complete. While coordination did take longer 
than anticipated, the project took about 16 
months from the close of the sale to the 
final touches on the installation. The exterior 
features multiple panels, installed by Reliant 
Drywall, creating a bright, modern facade 
surrounding the building’s signature “1900” 
landmark signage which required additional 
detailing and engineering. This same dazzling 
pattern is seen in various, smaller waypoint-
finding markers on the property leading to the 
building’s main entrance. 

CASE STUDY – 1900 GALLOWS 

Inside the lobby area, the same design 
language continues further into the building. 
The interior is arrayed with a series of Vapor 
panels in the same custom pattern creating a 
dynamic and stunning waterfall effect. Precisely 
perforated panels stretch across the ceiling, 
illuminating those below, before pivoting 90 
degrees upwards to cover additional wall 
coverage. Thanks to our proprietary Vertika 
Wall Channel system utilized here, these panels 
create an effortless aesthetic throughout.
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Project Credits: WDG Architects
Installer: Reliant Drywall, Inc.
Rep: Nolan Brands
Account Manager: Chad Moore
Estimator: Guido Sauer

The Newspaper

Arktura’s latest featured article in Green 
Building and Design Pro, “Going Beyond Tools: 
Demystifying Parametric Design” has been 
published. This educational resource goes 
deep into the principles of Parametric design, 
going beyond computer assisted design work, 
the article clarifies what this style truly means. 

From its origins in mathematics to its 
application in the arts, to how Arktura uses 
these principles in our design process, get an 
encompassing overview on what parametric 
design is truly all about.
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ARKTURA IN GB&D PRO

Parametric Design 

READ MORE
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WE ARE MOVING!

Arktura Moves to Brand New HQ

Arktura is excited to announce that we have moved our operations, factory, and office headquarters to 
a new central location. We are dubbing this new HQ, Arktura Building Zero. Our new office is centrally 
located in Southern California, features 17,000 square feet of office area spread across two floors and 
112,000 square feet of factory floor.

To unite our whole team, we decided to consolidate our business processes into a singular space 
where our team would be housed. Not only does this give Arktura additional room to create, grow, and 
refine, this also brings our entire team together under one roof. Instead of managing four locations 
(plus remote workers), we can focus all our energy and resources on one central location.

While moving to a new location is never an easy task, we couldn’t have done it without the help of our 
dedicated Transition Team, which ensured a smooth changeover. We hope everyone who has already 
made the move is enjoying the new office, for those still waiting to move, we can’t wait to see you all!  

|    15

NOWN will carry all the same Arktura lines and products as the US-based website.
This change will only affect users in these regions, Arktura.com will remain accessible in the Americas.

Arktura web traffic from EMEA regions will now be automatically redirected to NOWN’s website
Nown.com  with the option to remain on Arktura.com 

Recently Arktura’s web presence in the Europe, the Middle East, and Africa (EMEA) regions has been 
rebranded.

 Arktura EMEA has now been rebranded to NOWN (pronounced like “known”). 

ARKTURA EMEA BECOMES NOWN

The Newspaper

14    |    www.arktura.com

The Newspaper

This year has been filled with exciting product launches and expansions to some of Arktura’s most 
popular collections. Our marquee launch this year was Arborisa™ - a line of topiary-inspired acoustic 
cloud systems. Launched in January of this year, this collection brought wellness-centric biophilic decor 
to commercial spaces. 

Following that launch in February, we expanded SoftGrid’s ever-growing collection of ceiling-mounted 
acoustic clouds. This expansion brought three new designs, Tempo, Tilt, and Trella, to our product line.

Finally, in April, Arktura brought two new panel types to Delta Drop®. These new Flat and Transition 
Panels join standard Delta Drop® offering architects and designers more options when designing with 
these faceted, geometric panels. 

Arktura is teasing an upcoming collaboration with architectural metal panel designers, Pure + 
FreeForm. This expansion will bring designers and architects the best of both worlds with ten new 
premium finishes for our panel systems. 
Keep an eye out for future announcements, with additional details coming shortly. 

COMING SOON
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PRODUCT LAUNCH HIGHLIGHTS

ARBORISA™ READ MORE

x

READ MORE

READ MORE

SOFTGRID® EXPANSION

DELTA DROP® 

The Newspaper

|    1716    |    www.arktura.com

We are excited to share that Arktura has won multiple awards at the 2023 Architectural Record 
Advertising Excellence Awards for our exceptional print ads and overall print campaign from January 
to April. Below is a list of the awards we received:

• Print - Campaign – Best in Class (Arborisa & SoftGrid)
• Print – Full Page – Best in Class (Arborisa)
• Print – Full Page – Winner (SoftGrid)
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ADVERTISING EXCELLENCE AWARDS
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INDUSTRY NEWS

For a quick snapshot of rising trends in our industry take a look at the below links.

• 8 Must-See Trends From NeoCon 2023 – “NeoCon 2023 may be over, but the show’s most talked 
about trends are just beginning to make their mark.” 

• Top 10 Sustainable Design Trends for 2023: What to Watch for This Year - “In 2023, it’s no longer 
just about meeting regulations and being eco-friendly—pushing the envelope and creating spaces that 
genuinely embrace sustainability.”

• 5 Architecture Trends for 2023 – “From intimate spaces like our homes to public urban areas, the 
environment surrounding us has a big effect on our well-being.”

Upcoming Arktura Events:
Be on the lookout for these upcoming trade shows and events where you can find us showcasing the 
innovative products you all work so hard to bring to life.
Mark your calendars and stay tuned for more details soon!

• Facades+ Los Angeles
Presented by Architect’s Newspaper, this two-day conference in Los Angeles aims to “bring together 
the world’s most talented building professionals.” This conference with the top façade builders and 
designers takes place November 9-10 at the Sheraton Grand Los Angeles. 

• Nashville 30/30
Interior Design Magazine is hosting its 30/30 event in Nashville, TN on December 13, 2023. Arktura will 
be there showing off our innovative collection of commercial acoustic and panel systems. 

arktura.com/arborisa |  info@arktura.com Fueling Possibilities®arktura.com/arborisa |  info@arktura.com arktura.com/arborisa |  info@arktura.com 
Pictured: Arborisa™ Aura in Soft Sound® Wood TexturePictured: Arborisa™ Aura in Soft Sound® Wood Texture

Scan to view the video 
& learn more now!

Biophilic Acoustic Cloud SystemBiophilic Acoustic Cloud SystemBiophilic Acoustic Cloud System
Arborisa™  

Arborisa™ NestArborisa™ DenzaArborisa™ AxilArborisa™ Aura

Transport inhabitants to a natural oasis and bring the great outdoors inside with Arktura’s new line of 
expansive woodland inspired acoustic ba�  es.

arktura.com/softgrid |  info@arktura.com Fueling Possibilities®

Scan to & learn 
more about the 
line and these new 
additions now!

Acoustic Cloud SystemAcoustic Cloud SystemAcoustic Cloud System
SoftGrid®

SoftGrid® TiltSoftGrid®  TrellaSoftGrid® Tempo

Expand possibilities for design and acoustic attenuation with SoftGrid®, one of our most popular and 
expansive collections with a trio of new additions - Tilt, Trella, and Tempo

Pictured: SoftGrid® Trella

READ MORE

READ MORE

READ MORE

The Newspaper
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ARKTURA EXPANDS
COMMITMENT TO SUSTAINABILITY
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We are thrilled to share our recent efforts in becoming a more sustainable and environmentally aware 
company. Our latest move involves promoting transparency in our products as eco-friendly options for 
wellness-oriented projects. 
 
EPD’s (Environmental Product Declarations) are now available for nearly all of our products. These 
reports detail a product or material’s environmental impact from beginning to end, helping people 
understand its ecological effects, including its’ carbon footprint. EPD’s have become a critical 
document within the architectural industry and open the opportunity for contribution to the Materials 
and Resources Environmental Product Declaration LEED credit.  
 
Additionally, our materials, products, and systems are now listed in some of the most popular 
materiality transparency databases that display material content, performance stats, and more. You can 
access links to those directories below. 

Using sustainably sourced raw materials 
is a vital part of our sustainability plan. We 
are constantly working with our suppliers to 
increase the percentages of recycled content 
and decrease our use of harmful materials, all 
while pushing to eliminate Red List ingredients 
from our products. The Living Building 
Challenge (LBC) Red List represents the “worst 
in class” materials, chemicals, and elements 
known to pose severe risks to human health 
and the greater ecosystem prevalent in the 
building products industry.

We’re excited to announce we have been 
shipping out updated cable grippers for our 
suspended ceiling systems. The updated 
hardware eliminates a Red List ingredient from 
our hardware lineup and has an anticipated 
40% reduction in carbon footprint versus 
the previous iterations. This change makes 
several of our product lines free of Red List 
Ingredients. New cable grippers provide many 
of our products with updated Declare Labels, 
including SoftGrid®, SoundEdge®, SoundBar®, 
SoundAngle®, SoftScreen®, SoftShapes™, 
SoftSpan®, and Arborisa™.

ARKTURA ELIMINATES
RED LIST INGREDIENTS
FROM OUR HARDWARE

The Newspaper

|    1918    |    www.arktura.com18    |    www.arktura.com

Alabama A&M Event Center

PROJECT HIGHLIGHT

+

Arktura has outfitted the walls and ceilings of Alabama A&M Event Center in Huntsville, AL, with a 
series of eye-catching perforated panels finished in the university’s signature colors. This striking 
system, finished in the university’s signature colors, is part of a larger project that includes various 
installations from Armstrong products and subsidiaries, including Arktura. The entire project spans 
109,100 sq. ft.

The Alabama A&M University Event Center is a state-of-the-art sports facility home to the school’s 
men’s and women’s basketball and women’s volleyball teams. The recent completion of the locker 
rooms and the stunning perforated panels add a touch of luxury to the facility, making it an even more 
attractive venue for athletes and fans alike.
Vapor® Cluster panels are used throughout the project space, including the arena’s interior and the 
main locker rooms. These artistic panels, featuring circular cutouts in a grid pattern, add a unique touch 
to the arena’s ceiling. These panels are unmistakable, with the A&M Bulldogs’ school colors shining 
brightly above guests. 

In the locker rooms, these same panels can be seen encircling the room’s seating around the 
university logo in the center of the room floor. These panels feature optional Arktura backlighting to 
add a layer of design creativity. This project was designed by Moody Nolan architects and installed by 
Dixie Acoustical Contractors to create an immersive experience.

Rep: KMA Associates & MAP Contract
Architect: Moody Nolan Design
Installer: Dixie Acoustical Contractors 
Account Manager: Patricia Hoffman & 
Bridgette McLaughlin
Sales Process: Celia Navarro
Estimator: Malena Loto

EVENTS

2023 AAAE Event - Anaheim

This past summer saw Arktura visit the 2023 AIA Conference on Architecture in San Francisco. Held from 
June 7-10th, this three-day event brought together the top minds in the Architecture, Engineering, and 
Construction industry. 
 
Featuring seminars, tours, and vast networking opportunities, this industry showcase featured Arktura, 
which had a booth on display in partnership with Armstrong Walls and Ceilings.
The Armstrong booth featured an array of Arktura systems and samples from acoustics to panels and more!

Arktura was on hand at this year’s Airport Planning Design and Construction Symposium in Anaheim, 
CA. This three-day event was hosted by the American Association of Airport Executives (AAAE).
It featured representatives from the nation’s leading airports and aviation authorities. 

The event corresponded with multi-day tours of Arktura facilities on-site at our HQ, as well as trips to 
completed Arktura projects around Southern California.
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2023 AIA Conference on Architecture - SF

Volume 1 - OCT 2023
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PRESS RELEASE

About Arktura: 
Arktura is a manufacturer of 
architectural systems and custom 
solutions that combine design 
innovation, cutting-edge technologies, 
and industry-leading manufacturing 
capabilities to fuel possibilities for 
clients. 

For more information, please visit 
arktura.com

Kristen Fay
323.410.7977
kristen@arktura.com

Media Inquiries:

Follow Us:

(Los Angeles, CA) November 7, 2023 - Arktura,  the LA-based manufacturer 
of award-winning architectural solutions, is proud to announce a breakthrough 
partnership with architectural metal finish designer Pure + FreeForm. 

Building upon a longstanding relationship between the two companies, nine 
distinctive Pure + FreeForm premium metal finishes, including a range of vibrant 
patinas and wood textures, are now available as a premium add-on for a wide 
range of Arktura metal ceiling and wall panels systems.   This includes a diverse 
array of pattern styles (over 30) across Arktura’s Vapor®, Trace®, and Particle® 
lines, as well as bespoke applications of Vapor® Graphic Perf ®Adaptive.

The new collaboration includes some of Pure + FreeForm’s most popular finishes:  

These new options are designed to enhance both design versatility and durability. 
All Pure + FreeForm finishes work for most interior conditions, and select finishes 
can be used for exteriors as well.*

Elevate your next commercial project with a myriad of design options, including 
these nine new unique finishes from Pure + FreeForm. Arktura systems are now 
available to specify in these premium finishes through Arktura’s global network of 
sales representatives.

Arktura Announces Partnership 
with Pure + Free Form      
Premium Metallic Patina & Wood Texture Finishes 
Now Available Across a Diverse Range of Arktura 
Metal Panel Systems 

Metallic Patinas: 

• Hollywood

• Parisian Rust

• Hampton Brass

• Vintage Nickel

Wood Textures: 

• Roma Noce

• Rustic Timber

• Autumn Cherry

• Pearl White Oak

• Miele Maple

Exterior applications are subject to evaluation and require collaboration with 
Arktura’s Solutions Studio®. Contact your local Arktura rep to learn more. 

*   

x

Fueling Possibilities®  www.arktura.com  |  info@arktura.com  

Vapor® Trace® Vapor® Graphic Perf® Particle®

Compatible Lines:

Arktura and Pure + FreeForm have collaborated to offer designers and architects new, unique, premium finishes for Arktura’s 
collection of standard panel systems. 

These metallic patinas and wood textures are available to pair with a wide array of panel systems, including the biophilic, 
geometric, linear, and minimalist patterns across Arktura’s Vapor®, Trace®, and Particle® lines and bespoke applications in 
Vapor® Graphic Perf® Adaptive system.

Experience the ideal blend of premium finishes and precision-perforated panels to elevate your commercial interior design 
with Arktura and Pure + FreeForm.

Fueling Possibilities®  www.arktura.com  |  info@arktura.com  

Metallic Patinas

Premium Finishes

Hollywood

Roma Noce

Parisian Rust

Rustic Timber

Vintage Nickel

Pearl White Oak Miele Maple

Hampton Brass

Autumn Cherry

x

Available Options:

Wood Textures

Available Options:
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Brand
Partnerships
Building Alignment Across Organizations

Alignment is important for any successful partnership.  Arktura’s first 
big entrance into the world of cross brand promotions came with 
introduction Pure + FreeForm premium metal finishes as options 
across an array of preconfigured panel systems. I was a key point 
person in building alignment and getting buy-in as collateral and 
promotions were developed. Our collective efforts resulted in an 
award-winning (Architectural Record, 2023 Record Products) product 
intro, that was successful for both brands.

Spotlight
on Arktura X
Pure + FreeForm

Assisting with internal communications and brand building was always 
a function of the marketing team. This included communications our 
independent rep network, and messaging and signage across the 
factory and offices. As the company grew, it became more important to 
communicate core values and key wins. To assist with this, we launched 
SPARKS, a quarterly e-magazine for reps and employees.

Internal
Communications
& Brand Building 
Establishing Arktura’s  Brand & Culture

SPARKS Volume 1



- 18 / 22 - - 19 / 22 -

Omar Ramirez - Intro & Spotlight on Arktura  Marketing

Highlights at Arktura in Summary

MARKETING EFFORTS CONTRIBUTED TO

10X+ INCREASE
IN LEADS & REVENUES ACQUISITION

$120+ MILLION
BY ARMSTRONG WORLD INDUSTRIES

GROWTH & BRAND EFFORTS ATTRACTED

INSTRUMENTAL IN ESTABLISHING NEW
G L O B A L  O F F I C E S
EUROPE & LATIN AMERICA

STARTING AS THE FIRST MARKETING HIRE

BUILT A 13+  PERSON 
M U L T I N A T I O N A L 
M U L T I - F U N C T I O N A L
M A R K E T I N G  T E A M

O V E R H A U L E D

BUILT BRAND

V I S U A L  I D E N T I T Y
C O L L A T E R A L  +  W E B  U X / U I

I N T E R N A L L Y  & 
E X T E R N A L L Y

 



B U I L T  2 5 K + 
SOCIAL MEDIA 
F O L L O W I N G

         

P R O D U C T S  &  L I N E S

L E D  L A U N C H E S 
& R E V I S I O N S 
F O R 120+

PRODUCT LIFE CYCLE

Successful go-to-market 
strategy begins with 

coordination between 
marketing & product dev. 

RESEARCH & 
DEVELOPMENT

As the product is 
introduced to the market 

coordination must extend 
to sales, production, and 

other teams.

INTRODUCTION

Ongoing promotions  help 
give the product footing, 

but effectiveness of both 
the product and csmpaigns 

must be tracked.

Growth & Tracking

Depending on 
performance, a path must 
be determined - continue 
to support the product, or 
remove it from the 
portfolio. This can be 
fueld by market demand 
or production factors. 

IMPROVEMENTS OR
DISCONTINUATION

Utilizing evolving 
information, opportunities 
for optimization are 
identified and implemented.

MATURITY &
MAINTENANCE

Product Life Cycle
Management
Go-to-Market Strategy & Beyond

One area where all areas of marketing come together is product launches, and 
through my tenure I have been involved all aspects. I have successly brought 
products to market through close collaboration with product development, 
product naming, legal engineering, sales, quoting, production, customer service, 
and samples teams. This is on top of close coordination among all marketing 
capabilities, including copywriting, graphic design, web development, soocial 
planning, and video. Alignment is needed not just to assure accuracy of collateral 
and promotional materials, but also the overall effectiveness of a product rollout.

The work does not end there though. It is importantant to track the success of 
launches, make improvements where possible in reaction to data from the field, 
and know when to pull the plug with a product discontunuation. My team and 
I have provided support in all these stages, formulating communications and 
adjusting collateral along the way. 



SUMMARY EDUCATION

AREAS OF EXPERTISEEXPERIENCE

Marketing & Brand Design Leader | MBA  Creative, Strategic, Results-Driven
OMAR RAMIREZ - RESUME

Stategic results-driven MBA-certified Marketing & Brand Management 
leader with 15+ years of hands-on experience delivering large-scale 
marketing services. Accomplished in creative direction, brand development, 
campaign planning, UI/UX design, digital media, and cross-functional team 
management. Proven track record with global clients such as Hyundai, 
AT&T, 20th Century Studios, Disney, Warner Brothers, and more. Expertise 
in creative development, marketing strategy, and leading and developing 
teams for successful product launches, advertising campaigns, and brand 
optimization. Analytical problem solver with strong communication skills, 
adept at identifying business challenges and implementing effective 
solutions to increase sales pipelines and revenues.

Director | Marketing
Arktura - www.arktura.com
     08/2016 - 01/2024      Carson, CA

Lead strategic content creation and marketing messaging across various 
platforms, including website product pages, information and news sections, 
sales presentations, collateral, ads, social media, and email campaigns. 
Direct the planning and execution of marketing strategies, initiatives, and 
touchpoints to support in-house sales teams and over 30 domestic and 
global rep groups.
• Starting as the first marketing hire, worked directly with founding 

partners to build marketing presence and positioning of brand 
• Led the development of the marketing team from one to now 13 

members encompassing graphic design, copywriting, licensing, social 
media, video, 3D visualization, and print and digital promotions.

• Consistently accelerated lead generation and sales for Arktura YOY 
through combination of site updates, original content, print ads, email, 
and social media campaigns, editorial PR coordination, and collateral.

• Collaborated across divisions, including engineering, product 
development, architecture, sales, and project management to bring 
products to market & develop collateral and promotional content

• Led go-to-market strategy and execution for 50 product launches 
and ongoing marketing promotions for flagship Arktura lines, resulting 
in annual lead generation & revenue growth of over 7X across tenure, 
including a doubling in first year

• Led Arktura marketing efforts through period of growth that attracted 
$120 million+ acquisition of Arktura by multi-billion-dollar Armstrong 
Worldwide Industries in December 2020

• Headed art direction & technical execution of Arktura brand refresh 
in 2020 including overhaul of Arktura product collateral and website 
(arktura.com) and social media channels, contributing to increased 
revenue growth & lead generation

• Oversee expense planning and tracking for a $600K+ annual budget, 
working to track and maximize ROI on expenses

• Established industry standing with advertising & PR efforts in 
trade publications including Architectural Record, Interior Design, 
Metropolis, Azure, Architect, CISCA, GB&D Pro, & Contract, gaining 
editorial and numerous award win honors

• Led the adoption, implementation, and management of marketing 
automation tools HubSpot and Pardot/Account Engagement, 
integrating these with Salesforce to optimize lead pipelines for sales 
teams, contributing to increased revenues

Master of Business Administration 
(MBA), Marketing and Strategy
The Paul Merage School of Business, UC Irvine

    Irvine, CA

Bachelor of Arts, Design | Media Arts
The University of California, Los Angeles

    Los Angeles, CA

Marketing/Brand Management

Content Development/Planning

Vendor/Agency Management

Visual Design & Creative Direction

Cross-functional Project Management

Team Leadership & Development

Led Arktura marketing efforts through
period of over 5x revenue growth that
attracted $120 million+ acquisition of
Arktura by multi-billion-dollar
Armstrong Worldwide Industries in
December 2020

Headed creative & technical execution
of Arktura brand refresh, including
overhaul of arktura.com, collateral, and
socials, repositioning company and
contributing to increased traffic, leads,
and revenues.

Led the development of a
multidisciplinary Arktura marketing
team from the ground up to now 13+ 
members

Proven track record of achieving 
successful outcomes in roles 
spanning both agency and corporate 
environments, leading internal creative 
teams and agency partners.

323.365.9580 ramirezo@ucla.edu www.linkedin.com/in/omarramirez/ Long Beach, CA

MAJOR ACHIEVEMENTS

SKILLS INCLUDE

ADDITIONAL EXPERIENCE

EXPERIENCE

Marketing Strategist | Designer | Art Director 
Freelance/Self-Employed - omarramirez.net
     04/2006 - 8/2016       Los Angeles, CA

Collaborated with clients to scope and budget projects, develop creative 
content and marketing touch-points, and hone brands. Developed 
marketing strategies, created contents, and provided design/art direction 
for branding, UI/UX, and promotional services internally and for clients in 
sectors, including music, pro audio-visual, automotive, apparel/fashion, 
lifestyle, IT, education, and energy. Built and monitored lead nurturing 
campaigns, SEM, analytics, and CRM back-end in marketing systems, 
including HubSpot, while establishing the brand voice for company and its 
clients across various channels, increasing revenues by as much as 20X.
• Led the design, development, & deployment of direct to consumer 

Shopify site for AV hardware manufacturer Bittree (bittree.com)
• Led motion graphics animation, marketing consulting, and graphic 

design for $6 Billion Golden State Foods
• Produced educational and promotional video segments, including event 

branding, bumpers, dynamic text segments, title treatments, and various 
motion graphics for international cosmetics company Jafra

• Video design and production Winner of Hep B United Philadelphia's “B A 
Hero” PSA Video Contest, 2012

Marketing & Strategy MBA 
MBAUC Irvine MBA Internships and Practicum
     09/2011 - 6/2013

MBA Marketing/Branding Consultant & Team Creative Lead, MBA 
Practicum, Hyundai Motor America, Fountain Valley, CA
Designed, deployed, and analyzed surveys, interviews, and on-line polls to 
gather quantitative and qualitative insights from both Hyundai enthusiasts 
and potential Gen-Y users. Conducted and filmed both general population 
surveys and in-depth interviews with Hyundai owners.
MBA Product Marketing Consultant/Designer, AT&T U-verse, MBA 
Summer Internship, AT&T AdWorks, New York, NY
Collaborated with Chief of Staff and product marketing and sales leadership 
to develop original layouts, graphics, interface mock-ups, iconography, and 
copy for presentations and collateral delivered to key clients and partners.

KEY STRENGTHS

Brand Management       Content Creation

Branding & Visual Identity       Copywriting

CRM Management       UI/UX Design

Google Adwords       Video & Motion Graphics

Google Analytics       E-Commerce

Go-to-Market Strategy       Public Relations

Lead Generation       Email Marketing

Market Research       Budget Planning

Art Direction       Wireframing       SEM/SEO      

3D Visualization Management

Wireframing       B2B Marketing       Hubspot

Pardot       Shopify       Adobe Creative Cloud

Social Media       Sales Presentations

Salesforce       CRM Management

Print & Digital Advertising       Survey Design

Creative Strategy 
Hands-on innovative thinker with broad-based expertise in creative, 
strategic, technical delivery, & performance tracking.

Brand Strategy & Development
Accomplished and growth-focused MBA certified Marketing & Brand 
Management professional with expertise in brand development.

Team Leadership
Analytical planner adept at identifying business challenges and 
guiding multidisciplinary teams to bring products to market.

AWARDS & RECOGNITION

Architectural Record’s 
Advertising Excellence Award 
Winner, 2017, 2018, & 2023, 
AdScore Advertising Award, 
Aug 2017

MBA Faculty Fellowship
Scholarship Recipient -
The Paul Merage School
of Business, UC Irvine,
2011 – 2013

Visual/UI/Motion Designer 
Trailer Park
     04/2008 - 5/2010       Los Angeles, CA

Staff UI & motions designer for leading 
entertainment design agency
• Contributed UI & motion graphics design 

to dozens of home entertainment releases 
including Terminator Salvation, Knowing, Taken, 
Moon, Hannah Montana, Distric 9, Avatar, 
Pinocchio, and Transformers 2.

• Worked closely with management, producers, 
production artists, editors, and programmers to 
develop and execute various innovative forms 
of added value content

Visual/UI/Motion Designer | Graphics 
Supervisor 
Company Wide Shut 
     08/2005 - 9/2007       Los Angeles, CA

Staff UI & motions designer for boutique 
entertainment design agency
• Contributed UI & motion graphics design 

to dozens of home entertainment releases 
including The Lord of The Rings trilogy, The 
Simpsons, Robocop, King Kong, Pan’s Labyrinth, 
Once, The Last King of Scotland and Mr. and 
Mrs. Smith

• Improved operational efficiency by setting up 
quality control procedures for static and motion 
deliveries, training new staff, and serving as a 
liaison with freelancers

Visit omarramirez.net to see samples & learn more
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www.linkedin.com/in/omarramirez/
https://omarramirez.net/
https://omarramirez.net/
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Contact
ramirezo@ucla.edu
323.365.9580

Thank you

3443 Gundry Ave
Long Beach, CA

Omar Ramirez


